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In 1987 at the request of the Advisory 
Board we began a public relations 

effort:
• Articles in the Farm Section of the local Daily 

Paper.

• Consultation with the editor of the paper 
regarding expanding the distribution of the 
annual report.

• Development of a “tabloid” style annual 
report to be inserted in the local daily paper. 
Distribution approx. 23,000. 



The Learning Process

• We had to learn how to “layup” for a 
newspaper:  no tabletop publishing, email, or 
internet.

• The newspaper had to learn how to “layup” a 
scientific document: table 1 before table 2 
etc.

• The first attempt had all the text up front and 
the tables at the back and was 30 days past 
deadline!



Writing for the Public

• Newspaper layup was a huge learning curve 
for us.

– Large paper formats

– Early computers frequently crashed with the 
large files.

– Tables and figures moved around during layup

– Getting scientists to write for the public

– Getting contributors to meet the deadline



Writing for the Public, cont’

• Editors were hired to assist in polishing and 
refining the technical language for the 
laymen.

• We strived for a mix of fairly technical reports 
to more popular articles.  

– For several years I wrote an article entitled 
“Soundings” describing drought, education, 
prosperity, etc.



Writing for the Public, cont’

• We did the final editing at the Center,  the 
whole process took about six weeks.

• We increased the distribution to 50,000 and 
contracted with the paper to ship the report 
to other papers for inclusion  - some by zip 
code.



Writing for the Public, cont’

• We continue to strive to improve the report:

– We have included cultural, economic, and 
production data on the 19 counties within the 
Coteau region.

– My goal of making the report readable and 
attractive was met, in part, by inserting a special 
center section.



Writing for the Public, cont’

– In 2007 we worked with a multidisciplinary team 
of scientists, a historian, an English Professor and 
a group of landscape architect students to 
develop “The Concept of Prairie Voices

– The center section was a success and the 2007 
section led to the development of a research and 
cultural symposium in conjunction with our 
summer field tour.











Writing for the Public, cont’

– In 2008 we tried, with the help of a NDSU 
graphics artist, for a shorter version of the 
articles partly to respond to those who 
complained about how technical the articles 
were and in part due to budget constraints.

– This created increased difficulty working with 
more editors, etc.

– While it worked I was not pleased with the looks 
of the report – in 2009 we did our own layup and 
strove for a mix of articles which are written 
concisely and without jargon.





Advantages

• Satisfied the mandate to disseminate the 
research results to the people of ND.

• Name recognition for the Center

• Easily made available to legislators, 
taxpayers, scientist.

• Local newspapers distribute 30,000-45,000 
reports through their outlets. 



Advantages, cont’

• Easy to bulk mail to our mailing list of producers 
outside the Coteau, other Universities, and 
researchers outside the US. (1000+)

• Increased staff awareness of the need for clear 
communication with the public.

• An asset when applying for grants.

• It provides a platform for scientists from other 
departments at NDSU such as Geologists, 
Archeologists, Ag. Economists and Landscape 
Architects to publish their reports.



Advantages, cont’

• It provides a platform to highlight our visiting 
scholar program to the public.



Disadvantages
• Expensive, 2009 costs totaled $4,500 

including the cost of distribution.

• Report will not fit on a shelf

• Absolute deadlines – newspapers are run on 
a very tight schedule.

• The need to educate new media experts at 
the local newspaper about the need for clear 
pictures and clean print free of streaks and 
smudges.



Disadvantages

• It is a “one-size-fits-all report containing both 
technical and popular articles.

• The tabloid format makes transferring the 
information to a web site more complex –
cannot just publish to .pdf.  


